BS2016:  Qualitative Research Methods

The Interview:  2  Practical considerations

Suitable time/place

The ideal is a place free from disturbances, a set and known amount of time (e.g. 15 mins), relaxed atmosphere.  In practice, conditions are often far from ideal and you have to adapt to the circumstances in which you find yourself  (assess if this seriously affects your data...)

Gaining rapport

Here you have to enter into a ‘symbolic social world’ with your interviewee.  Some practical information would be...

dress neutrally

be friendly but not over-friendly

start with simple questions first

encourage responses by appropriate nods etc.

have an interview schedule to hand

Recording the data

Here you have several choices.

(a)
Take your own notes -Simplest in the long run

· Take notes of the data - remember as much as you can of the transactions.  
Write down significant quotes immediately.


· As well as recording the words spoken, make note of significant gestures


(e.g. respondent shrugs..)


· Later that day, get your notes expanded into as complete a form as possible 
(best done within hours)

(b)
Tape record + take your own notes

· This may be a better option but is not invariably (people may be put off 
by the tape recorder)
· You will need to transcribe your data within hours (whilst it is fresh in your mind).  What is needed is a verbatim account of what was said on both sides.
15 minutes of interview  may take more than an hour of transcribing ... but at least you have a permanent record for quotes etc. NB Your own notes can complement those of the tape recording by recording gestures, hesitations etc.

(c)
Videotape/camcorder + take your own notes


This is technologically feasible - but worth the effort ?  If the interview is of 
crucial importance, then there may be a case for it.  However, the data still 
has to be transcribed; you still have to take your own notes and the recording 
process may impact upon the data.

The use of probes

The words I don’t know can conceal a variety of meanings, such as...

· I genuinely do not know the answer to your question

· I do know but I do not feel inclined to reveal it to you

· The answer would take too long to find out

· I didn’t really understand the question - so don’t know is a safe answer


etc. etc


In circumstances like this, a probe may be required...(see Denscombe p. 125)

You may wish to...

· remain silent

· repeat the question

· put the question in a slightly different way

· repeat the last few words spoken by the respondent

· offer some examples

· ask for clarification

· ask for more details

· summarise their thoughts

Conducting the interview

The interview has a

beginning
(simple introductory questions, put at ease, establish rapport)

body

(major lines of questionning, including prompts)

end

(concluding comments)

The interview process is concerned with data generation - your aim is to:

· get as much rich data as possible  by

· conveying the feeling that ‘this is an interview which is going well’

You should be able to:

· identify the main points

· read between the lines/listen with an inner ear

· Look for inconsistencies (particularly between values and  norms)

· Pick up clues which the respondent is giving out (is the respondent defensive, boastful, reticent)

· Look out for answers which are evasions, fob-offs etc.

· Be aware of the context of the interview (date, time. location can all be significant)

· Be aware of eye-contact, non-verbal communication

The interviewee should always be given the opportunity to make further comments at the end of the interview (they may have had time to reflect on what has been said a few minutes earlier)

Politeness, courtesy etc. are the hallmarks of a good interview.  Do not give the appearance of being rushed (even if you are!)

Some interviews will be difficult or will not go as well as possible (e.g. there may be interruptions)  Reflect upon this so that you can improve it in the future (e.g. an interview with a manager might be constantly interrupted by phone calls)

After the interview, you will need to transcribe or mentally reconstruct phrases as accurately as possible.

Data analysis

· Look for themes in the data (you may wish to construct a large matrix for this)

· Look for typicalities in the data, supported by quotes


(you may wish to say that a typical response was this...... whereas an 
interesting minority view was that...)

· Make links with relevant theory where possible

· Does the data tend to confirm/not confirm any other data you have on the subject (national surveys etc.)

· Be careful not to select only confirmatory instances of data that supports a particular world view, without considering if there are a number of disconfirming instances to hand

· Is the data capable of being interpreted in more than one way ?

· How has the context of the interview affected the data generation process (e.g. are the respondents stressed, rushed, anxious, tired, happy etc.)

· Your own reflections/reactions to the interview can be regarded as data in its own right (given the interactive nature of the data generation process)

You may find it useful to distinguish between...


~ literal data ( exactly as recorded/transcribed)


~ interpretative data (data that is contextualised or decoded in some way)


~ reflexive data (thinking about your own role in the data generation 
  
    process)

· Ethical issues

- guarantee confidentiality (give roles, statuses)


- do not betray confidences


~ has informed consent been given


~ does getting/using the data have potentially harmful consequences ?

Possible topics if you are stuck !

Life style issues


Leisure pursuits


Holidays/vacations


Extent of contact with families


Work (part-time, full-time)

Student related issues


Accommodation


Travel patterns


Spending patterns


Study related issues


Satisfaction/quality issues


Career intentions

Business Studies topics


Marketing


Advertising


Shopping preferences


Internet and global marketing


‘Green’ issues


Work-related issues


Job satisfaction / lack of it


Personnel policies


Finance-related issues (electronic banking, commerce)


Attitudes towards global economic issues (e.g. EMU)



Dot.com investments
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