BS2913W: Qualitative Research For Business

	
	
	
	
	
	
	
	

	2.
KAC Credits
	15
	Level:
	2
	Status 

	C
	Based on
	BS2016

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites
None


Co-requisites
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

(a) In terms of knowledge and understanding: 

By completion of the module, students will be able: 

· To appreciate the differences and complementarity of qualitative and quantitative research (Learning Outcome 1: LO.1)

· To collect qualitative data using a variety of methods and tools (LO.2)

· To analyse qualitative data using appropriate models and techniques (LO.3)

· To discuss issues of research ethics (LO.4)

· To design and evaluate research proposals for business and management purposes (LO.5)

(b) In terms of skills: 

The module gives students the opportunity to develop: 

· Research skills (especially qualitative research skills)

· ITC (information technology and communication) skills 

· Writing skills (especially report writing) 

	

	6.
Catalogue Summary

This is a Work-Based Learning (WBL) module. .This module introduces students to the theory and practice of qualitative research. It enables them to develop qualitative research skills (e.g. conducting a focus-group or carrying out contents analysis) particularly important in fields such as marketing and organizational research. The theoretical/conceptual dimension of the module helps students better understand issues such as research ethics and the use of research for business and management purposes. Complementing the module on quantitative research, this module also prepares students for their final year projects.   

	
	
	
	
	
	
	
	

	7. Assessment Pattern


Personal Development Planning 
	Weight % 

100%


	Pass Req


Yes


	Comments



	
	

	8.
Indicative Tutorial Team
	Dr Loykie Lomine

	

	9.
Indicative Teaching Methods

Class based (lectures for theoretical and conceptual input)

· Tutorials

· Online support (using websites such as www.quals-for-business.com specifically designed by the module tutor to help teach research methods to business students).


	10. Indicative Learning Activities

Lectures & direct interaction with tutor

Practical research activities (data collection)

Analysis of data collected

Online activities

Further reading

Write up coursework assignment

Revision for exam

Total:
	Hours

12

12

36

15

20

20

20

135
	Comments

(3hr for each hr of data collected)

(3hr per learning outcome)

(4hr per learning outcome)


	11. Sample Assignments

(1) Coursework: Carry out a simple business research project using qualitative research methods (focus group, qualitative interviewing and contents analysis) 

(2) Sample exam questions: 

- Explain and illustrate key criteria used to ensure the quality of qualitative research projects.  

· Discuss and illustrate the key principles of research ethics. 

· Illustrate how participant observation can be used by business organisations.  

· Present a variety of non-obtrusive qualitative research methods, and illustrate how they can be used for commercial and professional purposes.  

· Compare and contrast quantitative research and qualitative research, and use examples to suggest how they can be integrated in a business research project. 

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

(This outline reflects the structure of www.quals-for-business.com created to support students enrolled on this very module)

1. Introduction to the principles of qualitative research – this corresponds to LO.1

2. Data collection (methods of qualitative data collection: focus group, qualitative interviewing etc. which the students all have to practice and reflect upon) – LO.2

3. Data analysis (methods of qualitative data analysis such as contents analysis etc. -- which the students all have to practice and reflect upon)  – LO.3

4. Ethical issues (anonymity, confidentiality etc.) – LO.4

5. Further issues (reliability, validity, research design etc.) – LO.5

	
	
	
	
	
	
	
	

	13. Indicative Reading

Textbooks only represent a minor part of the resources used for this module. 

Useful textbooks include: 

Cassell, C. & Symon, G. (1994) Qualitative Methods in Organisational Research, London: Sage 
Denzin, N. & Lincoln, Y. (eds) (1994) Handbook of Qualitative Research, London: Sage
Hussey, J. & Hussey, R. (1997) Business Research: A Practical Guide for Undergraduate and Postgraduate Students, Basingstoke: Macmillan 
Mason, J. R. (1996) Qualitative Researching, London: Sage
Saunders, M. et al. (2002) Research Methods for Business Students, 3rd edition, London: Pitman
Silverman, D. (2000) Doing Qualitative Research: A Practical Handbook, London: Sage 
There are hundreds of (academic) websites dedicated to qualitative research (though very few about qualitative research for business and management). A critical, annotated list is given on the links page of www.quals-for-business.com. The most noteworthy website may is probably Dr Kerlin’s website: http://kerlins.net/bobbi/research/qualresearch


