Academic Planning and resourcing of programmes form 


Planning and RESOURCES Committee 
Academic Planning and Resources Form

INTRODUCTION

1. Hitherto the University has used two forms to plan and then resource programmes, whether current or new.
2. The Programme Planning Information form [Programme Planning Information] developed out of our needs to inform the University of Southampton and our own Quality Support Office of upcoming validations, inform the prospectus etc.
3. To this was added the Resources Allocation Form; to be completed prior to a validation event and approved by Planning and Resources Committee to ensure that all Departmental Heads had an understanding of the resource implications of new and changing programmes.

4. The Programme Planning Information came to CMG at the beginning of the process; the Resource Assessment Form came  to Planning and Resources Committee toward the end.  Both forms were completed for new programmes and programmes being reviewed
Process
5. These two forms have now become one, with some saving of information inputting, and the new form is used only for NEW programmes.  The Academic Resources Form sits on the Portal and the appropriate elements will be completed by the Programme Leader and Associate Dean as the new programme moves through the Faculty, CMG, Planning and Resources Committee Prospectus design and Validation.  
6. The form will have to be completed before final validation and it will be for the Associate Dean to ensure that it comes to Planning and Resources Committee.  

7. The University will NOT use the form for review of current programmes; it will be assumed that current courses will not need extra resources outwith the normal Faculty resource allocation model after the first six year cycle.  IF new content requires new resources or a new title then a form will be completed; it will be for a Faculty Committee or Faculty Quality Committee to decide whether such a case was necessary.
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Academic Planning and resourcing of New programmes 

	1. Title of programme

	MSc in Business Management (with specialist pathways in 

· Finance

· Marketing

· International Business)
MSc Human Resource Management
MSc Marketing



	2. Proposed level, number of credits qualification to be obtained

	With the exception of the “top up” awards in Human Resource Management and in Marketing the MSc will be awarded on the basis of 180 M‑level CATS points.  There will also be intermediate exit points:

· PG Certificate in Business Management (60 points gained via the compulsory first 3 modules)

· PG Diploma in Business Management  (120 credits gained via the taught elements of the programme)

In respect of the HRM award, entry to the Masters programme will be open to those who have successfully completed the CIPD Postgraduate Diploma in HRM. This is rated as 120 M level credit points. To be eligible for the MSc award, CIPD students will study the Research Methods in Business module, and then complete an appropriate dissertation. 
The Chartered Institute of Marketing Post Graduate Diploma (their highest award) is rated at  60 M‑level credits. Therefore students with such an award, in order to be eligible for the MSc, will study Research Methods in Business  and two marketing related option modules, prior to completing an appropriate dissertation.  
Applicants with either of the above two awards will need to avail themselves of the Faculty’s APEL procedures to translate their entry qualifications into University of Winchester M-level credits.


	Dean of Faculty


	Dr. Helen Betts

	Programme Leader

	Professor Mike Hart


The following information is to be provided to the Quality Office for the Faculty, CMG, Planning and Resources Committee, Academic Standards Committee etc for NEW programmes in the University.
Programmes that are being reviewed will NOT need this form to be completed as long as there are NO NEW RESOURCES required.

This form should be initially filled-in online, via the portal, at the earliest stage, before it is approved by Faculty Committee; it will then be completed as appropriate in the development and planning process for the course; it must be fully completed before the Validation event.  
The various boxes expand as text is entered, the spreadsheets with students numbers etc automatically calculate totals etc
The Form will be part of the Definitive Course Document in Quality Support Office until the course is reviewed.

The purpose of this form is to allow the University to assess the resource requirements of new and reviewed programmes.  The form MUST be completed and have received the endorsement of Planning and Resources Committee BEFORE the date for validation/re-validation and must be included in the documentation sent to the panel.
It is for each Programme Leader to ensure that the form is completed by the various stakeholders, and it is for each Associate Dean in the Faculty to be responsible for making sure the Programme Leaders have submitted the form to Faculty Committee, CMG, Planning and Resources Committee by the appropriate times.
	3. Brief description of the programme and rationale for its introduction.

	The above constitute a group of related programmes linked by a common core of 4 compulsory  modules, and a range of option modules.  The full-time delivery will be as follows: 

Semester 1 – Core modules   

· The Global Business Environment

· Strategic Decision Making

· Successful Change Management

Semester 2 

· Research Methods in Business

· Plus 2 options from 12 offered (3 shared with other Faculty MA’s)

June-September period

· Dissertation 

It should be noted that 3 of the 12 option modules will be drawn from, and be shared with existing Masters Programmes. 

Students choosing the MSc Business Management will have a free choice from the options available, whilst those choosing a specific specialist pathway – International Business , Finance or Marketing, will have a more constrained choice linked to their specialism. 

Please note that the “top up” awards are exceptions to this structure, as they build upon external professional qualifications as described above. 

The addition of the programmes to the university portfolio of postgraduate awards is in accordance with the University and Faculty strategies to increase post graduate student numbers, and to expand overseas recruitment.  The programmes also form an integral part of the product development strategy of the Business Group. 

The creation of this suite of related awards will significantly enhance the portfolio of post graduate programmes, allow for efficient delivery, whilst targeting a number of market segments. 



	4. Length of programme and mode of delivery (full-time/part-time; day-time/evening)

	Full-time - 1  (calendar) year

Part-time – Minimum of 2 years (except top up programmes which may be completed within 1 year) 



	5. Names of the subject/tutorial teams involved in teaching the programme and any additional staff required to deliver it; specifying their experience, their academic backgrounds and their current teaching teams

	Core modules

The Global Business Environment

Ross Catterall

Management and Leadership of People

Richard Graham

Strategic Decision Making

Mike Davies

Research Methods module

Research Methods in Business

Chris Grover
Prof. Mike Hart

Prof. Dan Remenyi

Optional modules

Business Consulting

Mike Davies

Corporate Finance

Julia Burgess

Developments in Informatics

Dr. David Rush

eCommerce

Elwyn Cox
Eric Bodger
Prof. Gary Akehurst
Financial Risk Management

Dr. George Filis

International Business Communication

Mandy Jones

Management Responses to Contemporary Global Issues

Dr. Paul Sheeran

Management of Contemporary Global Environmental Issues

Dr. Paul Sheeran
Jane Fairclough

Organisational Development and Change

Richard Graham

Quality Management, Systems and Processes

Dr. David Rush
Prof. Mike Hart

Strategic Marketing

Elwyn Cox

Trade and Competitiveness

Ross Catterall

Dissertation

Dissertation

Prof. Mike Hart

Prof. Dan Remenyi

Extra appointments will need to be made in the Marketing area (but one G9 post is currently in the process of being advertised) with the expectation that any newly appointed person has experience of teaching Marketing at Masters level.


	6. Expected type and range of entry requirements (UCAS tariff, alternative entry)

	Normally an upper second class honours degree or equivalent qualification, except in the case of the ‘top up’ MSc Human Resource Management and MSc Marketing programmes. 

Applications will also be considered from candidates who do not have a first degree, or one at the appropriate level, providing they can demonstrate that they have occupied positions in employment that have facilitated their personal development.  Evidence will be sought of their potential to both succeed on and contribute to the programme. Such evidence may consist, for example, of documentary evidence about work roles, projects undertaken, employer references, and an interview.  Acceptance of such candidates will at the first instance be on to the Post Graduate Diploma, with continuation on to the dissertation being conditional on successful completion of the taught programme. 

For the HRM ‘top up’, entry is open to those with the CIPD Postgraduate Diploma in HRM.  For the Marketing ‘top up’, entry is open to those with the CIM Post Graduate Diploma. 




	7. Potential for external accreditation/professional recognition

	To be further explored.



	8. MARKET RATIONALE 
Please provide a market rationale for the programme, including a commentary on market analysis together with information on existing local, national and international provision, likely target groups for recruitment, buoyancy of admissions as demonstrated by UCAS figures, demand for the programme output, employability and vocational context.

	The demand for postgraduate courses has been rising in the UK and one conservative estimate is that the overall market has expanded by some 21% over the four years from 1997-2004 (Sastry, 2004).  The demand for postgraduate courses has increased at a much faster rate (41%) than for undergraduate courses (8%) from 1999-2004 (Barber, L. et. al. 2004)  The Graduate Prospects website (www.prospects.ac.uk) contains details of 19,000 research and taught courses in 2005 compared with 15,000 in 2001 (a 26% increase).  Demand also appears to be particularly prominent in business-related subjects with one survey indicating that business and management courses attract some 40% of students seeking postgraduate qualifications (QS Research, 2006)
Review of market and market opportunities – International level

· Evidence of the demand for overseas markets was sought from the  University International Development Officer. His research and overseas visits confirm that there is a continuing demand for postgraduate taught awards from undergraduates of many overseas countries. The overwhelming demand from non science/engineering graduates is for Business and Management related programmes. Programmes that include internships, real world business problems, and other ‘real world’ links are particularly popular with potential overseas students. The size and ethos of Winchester was also regarded as a significant advantage in the market overseas. 

Review of market and market opportunities – National level

· The Higher Education Statistics Agency data shows that full-time postgraduate business students have more than doubled from 17,271 in 1998/99 to 38,720 in 2004/05. (whilst in the same period the growth of part-time students was approx 25%). The continuation of this trend was subsequently supported by evidence presented at the Conference ‘New Directions in Business and Professional Education’ June 2006. (It was also noted that whilst demand would continue to grow, the competition amongst providers would also grow significantly, with resulting pressures on quality and cost)

· A review of current postgraduate Business programmes offered at other universities in the UK showed a significant growth in MSc/MA programmes many offered with a specific international focus. A subsequent review of a selection of programmes across the UK showed a number of common factors 

· offered to holders of cognate and non cognate  first degrees 

· students offered choice of ‘generalist ‘or ‘specialist’ award 

· minimum English language requirement of IELTS 6.5. 

· emphasis on the total learning experience, both inside and outside the formal teaching programme.

· A meeting was held with Phil Cardew, the former Dean of Quality (and currently PVC at South Bank University). Arising from both his experience at Winchester and his time at the QAA, he was able to offer a number of valuable observations and pointers.

· there is a growing market in postgraduate business programmes for recent cognate and non cognate first degree holders 

· the MBA market is crowded and is not appropriate for recent UK/overseas undergraduates

· the creation of a business management framework has many advantages as it offers student choice and allows for development and growth in the future

· programmes should incorporate the possibility of APEL

· whilst most of the students on an MA/MSc programme are likely to be classified as ‘career entry’, i.e. recently graduated and without significant business experience, a minority may be part-time and will be seeking ‘career development’ and thus their needs and expectations will be different. 

The QAA benchmark statement Masters awards in business and management  is currently under review.  However, the current document clearly indicates the level of both intellectual and business skills development that should take place and the core content  that should be included.  A clear delineation is drawn between programmes which are:

· ‘Career Entry’
MSc
(non-cognate programmes)

· ‘Career Development’
MBA
(cognate programmes).    

A decision has been made to orient this degree firmly at the career entry (MSc) entry point, (Generalist Masters Type II – Career entry in the QAA terminology) with the development of an  MBA (Type I Career development) programme as a logical future development.

Review of market and market opportunities – Regional level

· Judged by past and present student recruitment, Winchester is primarily a ‘regional education provider’.  The undergraduate business management programme currently recruit over 80% of students from Hampshire and adjoining counties. Whilst the programme is aimed at both home and overseas students, it is reasonable to speculate that a significant number of students will be from the South/South East region. Furthermore, a significant objective of the university is the retention of existing Winchester undergraduates on its own postgraduate programmes.

· The South East England Development Agency (SEEDA) Strategy 2002-20012 includes as one of its objectives competitive business based on fostering  enterprise, growth and innovation, and International Relations. A stated aim within the document, is that of being in the top 15 regional economies in the world within the next decade. This has, of course, enormous implication for business growth and the effective management of enterprises. 

· The Hampshire Economic Partnership Strategic Priorities sets out as Priority 1 Meeting  future workforce needs and notes that there is a ‘significant weakness in general management’. It also includes ‘Promote Innovation and Enterprise’ as a further priority. 

· The Hampshire and Isle of Wight Local Skills for Productivity Alliance commissioned research into the current and future skills need for its area, publishing its results in June 2006.  It found that that there were  problems of filling managerial vacancies due to the shortage of  applicants, and the poor qualifications and attributes of those applying.  Over the next 8 years,  18,000 new managerial jobs will be created in the region.

·   From the other findings in the report relating to skills development needs and the significant changes that are occurring, it is reasonable to infer that a key  role of managers will be that of facilitating change and the fostering of employee development.    

· The review of regional employer needs has been further aided by consultation with business organisations. – Twinings, Barclays, and Logica

Existing regional provision of post graduate business programmes

· All the universities in the region offer post graduate awards in the business field, including programmes appropriate to recent graduates (MA and MSc) and others relevant for those with appropriate Management experience (MBA). Indeed it is perhaps fair to say that the number and range of such programmes offered by Business Schools in UK Universities, covers all sectors of the market. The 2006/07 edition of ‘Trotmans Postgraduate Guide - Postgraduate Business Courses’ list over 400 programmes under the heading ‘Management’( as opposed to Business Studies, or specialist fields of management)  Both within the region and nationally, many of the programmes offer entry to both cognate and non cognate first degree applicants. The existing provisions have to be viewed, however, in the context of the growth of post graduate students as reported by HESA, and the forecast economic growth of the South East of England. 

References

Barber L, Pollard E, Millmore B, Gerova V (2004), Higher Degrees of Freedom – The Value of Post Graduate Study (IES and Sussex University) IES Report 410. 

QS Research, QS Top Graduate Masters & PhD Applicant Survey (2006).  http://topgraduate.com
Sastry, T. (2004), Postgraduate Education in the United Kingdom, London,Higher Education Policy Institute.




	9. Please give a brief description of the intended market for this programme, including reference to any evidence gathered, the anticipated destination patterns of graduates from this programme and similar programmes provided elsewhere within the partnership and within the region.

	The suite of programmes has three potential markets.

1. Recent first degree graduates from both UK and overseas.  Such students seek an advanced career entry award in order to gain a competitive advantage in the job market. There is evidence that current and recent 3rd year undergraduates at Winchester apply for similar programmes at other UK Universities.

The Head of Overseas Recruitment has also reported significant interest in such a programme in a number of the Asian countries with which he has had recent contact. These contacts also strongly suggest that an MSc award, as opposed to an MA, has much greater credibility in the Asian education market.

Business MSc programmes at the universities of Bournemouth and Portsmouth are currently over-subscribed, and turn away potential students from Greece.

2. Additionally, for those already in work who possess a first degree or equivalent, the programme is designed to offer excellent career development opportunities.  Potential students will be drawn from those who recognise the need for further academic and professional development to enhance their capability and career advancement potential.  A significant proportion of this category will prefer to study part-time

Whilst no specific research has been undertake, first hand evidence from those undertaking the BAMBA programme  (full and part-time) suggests that on completion of their first degree programme they see the need for further Masters level development.  This is supported by the enrolment of recent BAMBA and other Winchester Business graduates on the MA in Management of Contemporary Global Issues.
3.  The market for the ‘top up’ awards will come from those with the relevant professional qualifications who seek to continue their personal development, providing a means to demonstrate further their ability and potential to present or future employers. 




	10. How will the programme be marketed?

	· The University Post Graduate prospectus

· Marketing to the undergraduate population at the University
· Via the Head of Overseas Recruitment

· Via local/regional branches of professional bodies and business associations.

· Through local professional contacts



	11. PROSPECTUS and OTHER MARKETING MATERIALS 

	Name of person to write publicity material (including prospectus, course leaflet, website information and information for directories):
Eric Bodger – Head of Group, Business Management




	Comments / Issues from Director of Student Recruitment & Marketing

Reviewed by: _________________________Director of Student Recruitment & Marketing


	12. Intended date of introduction

	September, 2007



	13. Proposed Process of Validation 

	

	Faculty Quality Committee date   December, 2006

	First stage validation date              December, 2006 (completed)

	Final validation date                      February 27th , 2007


	14. Contact name and telephone number of programme leader for further information

	Professor Mike Hart
Mike.Hart@winchester.ac.uk
Xt. 7379  (Gill Beck – Business Courses Administrator- Xt. 7323)



	Comments/Issues from Associate Dean :

Reviewed by: Barry Fry                                   Associate Dean 




	15. Source of Funding

	Higher Education Funding Council
	n/a

	Teaching and Development Agency
	n/a

	Other 
	All students are self (or employer) funded


	Duration of programme:
(specify if not standard year eg 15 month MA)
	1 calendar year (full-time)
2 years (pt)

	Date of Intended first intake:
(month & year)
	September, 2007

	Intended number of intakes per year:
(specify month if not at start of standard year)
	1
(For time tabling purposes, the MSc HRM and MSc  Marketing will commence in Semester 2 (i.e. February) unless a sufficient number apply to justify another occurrence of the Research Methods in Business core module being offered in the first as well as in the second semester.)

	Other relevant information:
(Please give details)
	The ‘top up’ degrees should be advertised through the relevant professional and regional networks.


	16. Student numbers

	These tables are spreadsheets – so double click on them, enter the first year numbers in fte and the table will estimate the wastage etc




(These tables have not been populated as the underlying model does not apply to PG courses of a single year’s duration)
Build-up of Student Numbers in fte :
15
Anticipated Student Numbers when fully operational:

[image: image2.emf]Year 1 Year 2 Year 3 Year 4 Total

Full Time (headcount) -             

15 15

Part Time (headcount) -             

Part Time (fte) 0 0 0 0 -             


	17. A brief narrative which demonstrates the relationship of the proposal to the Faculty and University Strategic Plans:

	Contribution of the new programme to the Faculty’s provision

The proposed programme will:

· add to the range of taught Masters programmes offered within the faculty

· provide a suite of taught Business Management programmes offered by the Business Management group that range from Foundation to Masters degree.

· complement the MA Management of Contemporary Global Issues, MA International Communication, and MSc Health Informatics. All of these  programmes are located, at least in part, in the management field. It should be noted that a number of designated option modules in this submission are validated modules offered on these existing programmes. The proposed programme also shares with these programmes an international agenda as a clear and distinctive focus.

Connection with existing Masters programmes

The new programme will share some optional modules with the MA Managing Contemporary Global Issue, the MSc Health Informatics  and with the recently validated MA International Communication and will thus be a means of widening the Faculty’s provision in a way that is efficient with resources. 
Degrees in the Business Management field are inherently vocational and this one is no exception.  As such, it accords with the vision in The University of Winchester Strategic Plan 2005/2006 to 2020.2011 (Section 1.1.1) to ‘increase the proportion of students gaining appropriate employment’.  The proposal does also contain specific features, however, which provide opportunities for students to develop and apply their managerial skills directly by including an (optional) double module (Business Consulting) in which students undertake a quasi-consultancy role in a firm or organisation.
Opportunities are also presented to learn from and utilise the expertise of visiting speakers and to undertake visits to selected organisations. 

Recruitment Strategy and the University’s Strategic Plan
The University of Winchester Strategic Plan 2005/2006 to 2010/2011 includes a target to  ‘secure an overall increase in mature students of 25% by the end of the plan period’. This programme is seen to be of importance to this because of the international pathways it opens up to mature students.

The University of Winchester  Widening Participation Strategy  has several aspects that are of particular significance for the programme. It states that ‘The university will proactively advise students on post-graduate study.

‘Alumni scholarships will be provided to encourage post-graduate study’ (ibid. p.3). One of the stated aims of the strategy  is to recruit from black and minority ethnic groups, and this programme should be especially attractive to such students.




	18. Tuition fee levels (home/EU, Channel Islands and overseas rate)

	Self (or employer) funded.



	19. HEFCE Price Group

	[Please √ ]                (None of these apply to Post Graduate students)
B

C

D



	

	


	Comments/Issues from Director of Finance & Planning:
Reviewed by: ________________________________ Director of Finance & Planning



	Comments/Issues from Registry:

Fee level not yet inserted – but subject to that I am content

Reviewed by: ___________[image: image3.jpg]V¥ s 7}



_______Director of Registry Services


	20. LIBRARY  - Will the Programme make any specific demands on Library Services (eg books, journals, CD-ROM databases, on-line information systems)?


	For each specified pathway:
 10 books per pathway        (Start-up and Year 1) 

   5 journals per pathway    (Start-up and Year 1)
   1 database/specialised     (Start-up and Year 1) 
 for each of the pathways International Business, Human Resource Management, Finance, Marketing, Strategic and General Management
Rationale:     Proportion of business periodicals in UoW stock is historically low (<4% of total periodical stock)



	


	21. Estimate of additional costs:



	Start-up

Year 1

Year 2

Year 3

£
£
£
£
Books        (50@£24.00)
    £1,200
   £1,200
Journals (5 x. 5 x. £224)
    £5,600.
    £5,600
Other Library Resources
(Databases  5 @ £1207)
    £6,035
   £6,035
Totals:                                         £12,835             £12,835              
Source:            University of Roehampton Library Resource Calculator
                            http://www.roehampton.ac.uk/is/documents/calculator.xls
Assumption:   5 journals in the area of each ‘pathway’ i..e. International Business, Human Resource
                         Management, Finance,  Marketing, Strategic and General Management

                        10 books in each of these strategic areas

                         1 database/specialised resource in each area:   



	


	Comments / Issues from Librarian:

Without an idea of student numbers, it is difficult to judge if figures for book purchases are appropriate. With regard to journals and databases, it would be appropriate to review existing electronic holdings. Existing business and management databases may well be suitable for the new course. We have a wide range of journal titles already available electronically.

Reviewed: ___________David Farley_______________________________________ Librarian



	22. Information Technology and Computing Services   - Will the Programme make any specific demands – software, equipment, etc


	NVivo or ATLAS ti Qualitative software packages might be needed for use in MSc dissertations.
5 @ £300.00  =  £1,500
8 workstations + printers for dedicated MSc student use (in a Postgraduate Base Room)

8 @ £1,000    = £8,000



	23. Estimate of additional costs:



	Start-up

Year 1

Year 2

Year 3

£
£
£
£
Software
£1.500
Equipment
 £8,000
Other Resources




	Comments / Issues from Director of ITCS:

Further conversations would be needed regarding specialist software, to ensure compatibility with university systems. Otherwise there are no problems with this proposal 
Reviewed:_____S.L.Mullen____________________________________________Director of ITCS


	24. Teaching Spaces:

	Which specialist teaching rooms will the programme use?
Pooled rooms

Please specify any special facilities required in teaching rooms:

Teaching will always require a lab equipped with PCs and data projector
Do these facilities already exist?   Yes
Is spare capacity available?           Perhaps not in the requited timetabled slots
The point has been forcibly to the course designers  in the required consultations with other HEIs that postgraduate students expect visible signs that they are being treated differently to undergraduates and, in particular, express the need for a postgraduate base room. Section 22 Information Technology and Computing Services contains an estimate for 8 workstations to equip such a base room



	Comments / Issues from Director of Estates and Conference and Campus Services:

Care may be needed to ensure suitable rooms are available; this may be achieved by flexible timetabling or within the options in the estates strategy

Reviewed by:__Chris Higgins_____________________________________ Director of Estates

Reviewed by:____________________________ Director of Conference and Campus Services 




	25. STUDENT SERVICES Will the Programme make any specific demands on Student Services?

	Consultation with the Director of Student Services (which will include discussion of employability skills and provision for students with disabilities) is mandatory for all new proposals before this form is completed.
(continued)

The programme should make no extra demands over that is which to be expected in a normal postgraduate population.  However, there may well demands for student support for

(a) study skills (to adopt to UK regimes of independent study for students from some overseas 
     countries) 
(b) some enhancement of written skills for some overseas students




	Comments / Issues from Director of Student Services:

Reviewed by: ___________________________________________Director of Student Services


	26. STAFFING

	Is the total staffing requirement covered by the existing Faculty staffing plan?
YES (partly)
(
  1 G9 advertised  
NO (partly)
(



	27. Please indicate in ftes the total indefinite staffing requirement for this proposal when in full flow

Justfied as follows:  

15 modules in the programme but assume 3 do not run

12 modules / 6 modules per tutor (120 credits) = 2.0 ftes

Additional support for MSc students (typically provided by other MSc providers) in

(a) Study Skills  (b) ICT  (c)  Statistics  (d)Accounting

Estimated at 0.3 fte
	Academic 
	2.3 fte staff

	(Estimated)
NB Other MSc providers, even prestigious ones, feel the need to offer substantial additional support to their MSc students

Example of courses offered at the Lancaster University Management School for MSc students
http://www.lums.lancs.ac.uk/Postgraduate/mscmngt/content/
Support courses

To help with the development of academic work, the programme also offers support courses in the following areas:

· Quantitative Methods

· Information Technology

· Academic Writing and Study Skills, primarily intended for overseas students
· Accounting and Finance example classes

These are not formally assessed and are voluntary but strongly recommended.


	Support


	0.2 fte staff


	28. Please indicate in hours any associate lecturer or any other  hourly paid staffing requirement for this proposal when in full flow
	Academic
	£3,600 pa

	Assumption of 2 ‘guest slots’ of 3 hours duration @£50.00 per hour  = 2 x. £150 x. 12 modules = £3,600
(conservative estimate for MSc tuition)
	Support


	


	29. If this proposal does NOT require extra staff, how will additional workloads be accommodated? (eg closure of other programmes)



	30. If the programme does require ADDITIONAL staff, please indicate how the additional staffing will be funded and phased :
· One G9 post is currently being advertised (Year 1)
· One additional member of staff generated (Year 2) from fee income as below:
Estimated student income:

7 home students      @£3705        =  £25,935
8 overseas students @ £7700       =  £61,600

                                                            ----------

                                                            £87,535

                                                            ----------

40% returned to Faculty               = £35,014       (= approx 75% salary for 1 FTE staff)

(Costing figures taken from published costings for UoW available at:

http://education.guardian.co.uk/students/table/0,,1941395,00.html
Start-Up

1st Year

2nd Year

3rd Year

4th Year

FTEs
FTEs
FTEs
FTEs
FTEs
Additional Academic

1.0
1.3 

(staff following student)
Additional Support

0.2



	Comments / Issues from Director of Human Resources:
Reviewed by: _________________________________________Director of Human Resources


	31. Please state other additional costs not already included on this form (eg School Experience) and any additional income generation proposal provided by the programme:

	Potential costs for supplying/adapting a Postgraduate Base Room (Sections 22 and 24 refer)



	Comments from Dean of Faculty:

This is an interesting suite of Business Management Masters programmes that make the most of sharing core modules across the framework and some optional modules with other Masters programmes in the Faculty. Because of this the staffing needs are reduced. the Faculty supports this framework as an addition and  complement to its Masters programmes that already have management modules.
Reviewed by: _____Helen Betts_______________________________Dean


Agreed by:

Dean of Faculty:
 Helen Betts
Director of Quality______________________________________________________

Pro Vice Chancellor (Academic): __________________________________________
	The University of Winchester – 
Costings for MSc in Business Management
 (formatted by  M. C. Hart and submitted as evidence in connection with Section 30)
Note:  Look under ‘The University of Winchester’ for UoW data…
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	* represents lowest rate. Some courses may vary (see table notes)
** n/a indicates that there is no such programme/facility at that institution
Figures collated by Mike Reddin 


 Annual tuition fees per year for international students at UK universities and higher education colleges: postgraduate degrees 2006-07
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Institution
Standard home/EU fee (£)
Fees for international students: arts/classroom-based courses (£)
Fees for international students: science/lab-based courses (£)
Anglia Ruskin University 
2,800-3,500 
8,300 
9,450 
Aston University 
3,168* 
10,800 
11,975 
Bath Spa University 
3,480* 
8,440 
9,300 
Bell College of Technology 
3,160* 
n/a 
n/a 
Birmingham College of Food, Tourism and Creative Studies 
1,945 
7,200 
7,200 
Bishop Grosseteste College, Lincoln 
n/a 
n/a 
n/a 
Bournemouth University 
3,800* 
7,000 
8,500 
Bristol Old Vic Theatre School 
3,160 
12,370 
12,370 
Brunel University 
3,160 
8,000 
10,200 
Buckinghamshire Chilterns University College 
3,600 
7,200 
7,600 
Canterbury Christ Church University 
7,870 
7,870 
7,870 
Cardiff University 
3,168* 
8,520 
10,950 
Central School of Ballet 
3,160 
12,370 
12,370 
Central School of Speech and Drama 
5,615* 
10,975 
11,800 
City College Norwich 
n/a 
n/a 
n/a 
City University 
3,175* 
5,000 
11,600 
Courtauld Institute of Art 
3,168 
10,500* 
12,500* 
Coventry University 
3,175 
8,500 
9,000 
Cranfield University 
figures not returned 
figures not returned 
figures not returned 
Cumbria Institute of the Arts 
3,195 
7,250 
7,250 
Dartington College of Arts 
3,700 
8,400 
8,400 
De Montfort University 
3,162* 
7,990* 
8,955* 
Edge Hill University 
3,200 
6,800 
6,800 
Edinburgh College of Art 
3,160 
6,770 
9,000 
European Business School 
11,500 
11,500 
11,500 
Glasgow Caledonian University 
3,160 
8,200 
8,200 
Goldsmiths College 
3,168-5,950 
9,010 
12,235 
Guildhall School of Music and Drama 
6,200 
13,400 
13,400 
Harper Adams University College 
3,950 
8,500 
8,500 
Heriot-Watt University, Edinburgh 
3,640 
8,250 
15,600 
Heythrop College, University of London 
3,255 
7,950 
7,950 
Imperial College London 
3,168* 
14,650* 
14,650* 
Keele University 
3,168* 
8,300 
12,360 
King's College London 
3,650* 
8,400* 
16,000* 
Kingston University London 
3,570* 
8,250* 
9,250* 
Lancaster University 
3,168-7,500 
8,250 
13,000 
Leeds College of Music 
3,169 
8,000 
8,000 
Leeds Metropolitan University 
3,200 
8,500 
8,500 
Leeds Trinity & All Saints 
1,500* 
7,520 
8,450 
Liverpool Hope University 
2,200-5,200 
6,300 
7,900 
Liverpool John Moores University 
3,000 
7,900 
8,500 
London Academy of Music and Dramatic Art 
3,160 
12,370 
12,370 
London Business School 
28,000* 
28,000* 
28,000* 
London Contemporary Dance School 
3,160 
12,370 
12,370 
London Metropolitan University 
420-530 per module 
8,100 
8,100 
London South Bank University 
3,500 
8,000 
8,000 
Loughborough University 
3,168 
8,850* 
11,450 
London School of Economics 
8454-16044 
12,438 
16,044 
London School of Hygiene and Tropical Medicine 
4,370* 
13,750 
15,500 
Manchester Metropolitan University 
figures not returned 
8,015 
8,630* 
Middlesex University 
4,400* 
4,800 
9,400 
Napier University 
3,476 
8,485 
9,850 
Newcastle University 
3,000* 
8,990* 
11,760* 
Newman College, Birmingham 
3,000 
6,800 
6,800 
North East Wales Institute of HE 
3,168 
7,500 
7,500 
Northern School of Contemporary Dance 
3,160 
10,565 
10,565 
Northumbria University 
figures not returned 
7,700 
8,500 
Norwich School of Art and Design 
3,100 
8,200 
8,200 
Nottingham Trent University 
3,750* 
8,250 
9,750 
Open University 
modular fees for all courses 
modular fees for all courses 
modular fees for all courses 
Oxford Brookes University 
3,300* 
9,200 
10,360 
Queen Margaret University College 
3,160* 
8,000* 
12,350 
Queen Mary, University of London 
3,170* 
8,850 
10,700 
Queen's University Belfast 
3,168 
8,142 
9,975 
Rambert School of Ballet and Contemporary Dance 
3,160 
12,370 
12,370 
Ravensbourne College of Design & Communication 
3,600* 
6,700 
8,250 
Regents Business School London 
11,500 
11,500 
11,500 
Richmond, The American International University in London 
11,900* 
11,900 
11,900 
Roehampton University 
4,302 
8,316* 
8,316* 
Rose Bruford College 
4,500 
9,000 
9,000 
Royal Academy of Dramatic Art 
3,160 
12,370 
12,370 
Royal Academy of Music 
6,900 
14,075 
14,075 
Royal Agricultural College, Cirencester 
4,370* 
13,750 
16,763 
Royal College of Art 
4,250 
20,700 
20,700 
Royal College of Music 
5,970 
13,950 
13,950 
Royal Holloway, University of London 
3,168 
11,275 
12,475 
Royal Northern College of Music 
6,000* 
12,000 
13,200 
Royal Scottish Academy of Music and Drama 
4,833* 
10,632 
12,783 
Royal Veterinary College 
4,370* 
13,750 
16,763 
Royal Welsh College of Music and Drama 
4,735 
10,200 
10,200 
Scottish Agricultural College 
3,160 
8,800* 
12,450* 
Sheffield Hallam University 
3,000* 
7,800 
8,190 
School of Oriental and African Studies 
3,510-10,450 
10,450 
10,970 
Southampton Solent University 
2,500-3,100 
7,800 
7,800 
St Martin's College, Lancaster, Ambleside & Carlisle 
3,100 
7,175 
7,175 
St Mary's College, Twickenham 
2,700-3,600 
6,660 
9,120 
Staffordshire University 
3,060* 
8,950 
8,950 
Stranmillis University College, Belfast 
3,000 
8,142 
8,142 
Swansea Institute of HE 
2,950 
7,340 
7,340 
Swansea University 
3,168 
8,420 
10,700 
Thames Valley University 
2,700* 
8,390 
9,550 
The Arts Institute at Bournemouth 
3,123 
8,000 
8,000 
The Circus Space 
3,160 
12,370 
12,370 
The College of St Mark & St John 
3,150 
7,600 
7,600 
The Glasgow School of Art 
3,160 
9,075 
9,075 
The Robert Gordon University 
3,160 
8,300 
10,300 
The School of Pharmacy, University of London 
4,168 
n/a 
12,400 
The University of Bolton 
4,200 
7,500 
7,500 
The University of Manchester 
3,085 
8,300 
10,750 
The University of Northampton 
3,500 
7,500 
7,500 
The University of Winchester 
3,705 
7,700 
7,700 
Trinity College Carmarthen 
2,970 
6,000 
6,000 
Trinity Laban 
5,425* 
12,585 
12,585 
UHI Millennium Institute 
3,015 
7,200 
8,400 
University College Falmouth 
3,120* 
9,200 
9,200 
University College London 
3,085* 
9,800 
15,600* 
University College for the Creative Arts 
figures not returned 
9,260 
9,260 
University of Aberdeen 
3,168 
8,532 
11,232 
University of Abertay, Dundee 
3,160 
8,250 
8,550 
University of Bath 
3,660* 
9,300 
11,900 
University of Bedfordshire 
3,850* 
7,575 
8,315 
University of Birmingham 
4,000* 
9,000 
11,700 
University of Bradford 
3,168-7,900 
7,790 
10,850   
University of Brighton 
3,160 
7,800 
9,120 
University of Bristol 
3,500* 
9,600 
12,400* 
University of Buckingham 
8,500-13,740 
8,500 
13,740 
University of Cambridge (including college fees) 
5,211* 
10,875* 
13,614* 
University of Central England Birmingham 
4,135 
8,270 
8,270 
University of Central Lancashire 
3,130 
8,650 
8,650 
University of Chester 
2,760* 
7,848* 
6,720* 
University of Chichester 
3,190 
7,650 
7,650 
University of Derby 
5,220* 
8,000 
8,000 
University of Dundee 
3,085 
8,000 
10,000 
University of Durham 
3,168 
9,120 
11,895 
University of East Anglia 
3,168 
8,800 
11,400 
University of East London 
4,050-8,050 
9,000* 
13,200* 
University of Edinburgh 
4,100-7,000 
9,450 
21,470 
University of Essex 
3,168* 
8,700* 
11,175* 
University of Exeter 
3,540* 
8,760* 
10,860* 
University of Glamorgan 
3,168 
9,450 
9,450 
University of Glasgow 
3,500 
8,800 
11,500 
University of Gloucestershire 
2,515-8,200 
7,000 
8,000 
University of Greenwich 
3,500* 
8,000* 
8,650* 
University of Hertfordshire 
4,500 
9,500 
9,500 
University of Huddersfield 
3,608 
8,000 
9,000 
University of Hull 
3,200 
7,950 
9,850 
University of Kent 
figures not returned 
8,970 
11,630 
University of Leeds 
3,168 
8,600 
11,400 
University of Leicester 
3,170* 
8,420* 
11,250* 
University of Lincoln 
3,200* 
7,500 
8,000 
University of Liverpool 
3,162 
8,350 
10,750 
University of Nottingham 
3,168 
9,210 
12,150 
University of Oxford (including college fees) 
5,168* 
12,360* 
13,840* 
University of Paisley 
3,3,00 
7,200 
8,000 
University of Plymouth 
3,800 
8,610 
8,875 
University of Portsmouth 
3,160 
7,850 
9,050 
University of Reading 
3,400 
8,500 
10,800 
University of Salford 
3,160 
7,850 
9,900 
University of Sheffield 
3,168 
8,500 
12,340 
University of Southampton 
3,168 
8,700 
11,300 
University of St Andrews 
3,168 
4,000* 
10,550 
University of Stirling 
3,160-5,600 
8,350 
9,200 
University of Strathclyde 
3,160 
8,465 
10,735 
University of Sunderland 
3,700 
8,100 
8,100 
University of Surrey 
2,260-4,120 
8,000 
12,250 
University of Sussex 
3,600 
8,510 
11,050 
University of Teesside 
3,700 
7,250 
8,250 
University of the Arts London 
3,168 
9,800 
9,800 
University of Ulster 
3,240 
8,208 
6,208 
University of Wales Aberystwyth 
3,168 
8,100 
8,100 
University of Wales Bangor 
3,168 
7,900 
9,000 
University of Wales, Newport 
3,790* 
8,050 
8,050 
University of Wales Institute Cardiff 
3,168 
8,000 
8,000 
University of Wales Lampeter 
3,200 
8040 
8,040 
University of Warwick 
4,975 
9,150 
11,900 
University of West of England 
3,200 
7,830 
8,280 
University of Westminster 
3,500-14,000 
9,000 
14,000 
University of Wolverhampton 
3,160 
7,570 
7,570 
University of Worcester 
3,400 
7,600 
7,600 
University of York 
3,168 
8,795 
11,610 
Writtle College, Chelmsford 
3,480 
7,500 
7,500 
York St John University College 
3,721* 
7,200 
7,200 




� Not all the optional modules will be available to students within any given year.


� Indeed, the QAA Benchmark for MBAs states that students should have significant business experience.
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