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E-Learning and the development of ‘voice’ in business studies education
Higher education has been expanded rapidly in the UK now enrolling over 42% of the 18+ expansion and this has led to a re-examination of the financing of higher education in the UK.  From September, 2006, universities will charge £3,000 ($5,100) p.a. in tuition fees which is a tripling of the present maximum.  There is evidence that such fee increases amongst other factors will lead to an increasingly instrumental orientation to the experience of higher education with students defining their role as ’consumers’ with expectations of customer care and an increasingly critical attitude towards the quality of tuition provided.
One of the classic formulations in which consumers may react to the provision of services is provided by Hirschman’s (1970) formulation of responses to the provision of services.  Put simply, consumers may ‘vote with their feet’ by choosing an alternative supplier of services that fits their need (exit)  Another response is to articulate concerns vociferously in order to obtain redress or amelioration (voice) pithily expressed as ‘it’s the hinge that squeaks that gets the grease’
The authors are engaged together with five partner institutions in an examination of ‘Quality in Business Education’  (the QUBE project) with a specific brief  to examine student involvement in the quality process.  Deriving from this work, the authors examine the role of e-learning in facilitating and encouraging student engagement in course delivery and evaluation.  The paper will draw upon relevant literature in quality modelling (with particular application to e-learning), utilise the experiences of course delivery and evaluation in their own institution and suggest new theoretical approaches to the understanding of e-learning processes and quality evaluation.
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